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ONE HANDSHAKE, / ( > showreel )

ONE MASTERFUL EXPERIENCE!



https://www.youtube.com/watch?fbclid=PAZXh0bgNhZW0CMTEAAabhzzaq60N2swD9c15Nm4D0rHZE-6FLn9caWAqGEYUZGBdvuaxCF9keRt8_aem_pGopmP07Mp87hAFu04ZRWg&v=ugo3Q3JRPG4&feature=youtu.be
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AL JASMI GROUP

WE EMPOWER PROGRESS
& INVENTION WORLDWIDE

aljasmi group is a global powerhouse in branding, marketing, video production,
web development, event management, exhibition production, interior design,
steel fabrication, and furnishings. with a presence spanning dubai to riyadh to
toronto, the group infuses digital creativity, artistic innovation, and technical
expertise into every project.

their interconnected companies deliver a symphony of services, transforming
spaces and ideas into dynamic, impactful experiences. by merging art,
technology, and communication, a8 AL JASMI GROUP offers integrated
solutions that cater to all aspects of a project, making them a leader in their field.
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WHO WE ARE

emirati born, from spark to powerhouse,

we ignited in 2006, growing diverse with branding, digital, events &
multimedia. innovation fuels our journey, empowering businesses,
solidifying our marketing and branding leadership, and becoming a
leading branding & marketing agency.




It was easy 1o fiish the milestones on time tharks to their solid communication and time:

UAE MINISTRY OF
FOREIGN AFFAIRS

management DBOX Media Group successfully delivered a satisfactory presentation.
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Kick-off meeting andl kept the clent updated throughout the engagement DBOX creatives’
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pleased with the partnership *
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https://clutch.co/profile/dbox-creatives?sort_by=rating_ASC&reviews#highlights
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OUR ARSENAL




BRAND STRA'I@GY

laying the
foundation with
a clear vision

we prioritize building authentic relationships with our audience, fostering
a loyal following through a clear brand purpose, compelling mission and
vision, data-driven market insights, strategic brand architecture, and
consistent messaging that resonates with our core values,

Ol




c

ABU DHABI
EQUINES & CAMELS
HOSPITAL

BRAND STRATEGY


https://www.dropbox.com/scl/fi/qgacdo5e48af64j8b9uf9/ADECH-Brand-Strategy.pdf?rlkey=rpspodyi3c0rdw0gmraqm8yh8&dl=0

ii check full project \,

BRAND STRATEGY


https://www.dropbox.com/scl/fi/ivoils04o1p7arx7qqw3j/REAF-Brand-Strategy-2023.pdf?rlkey=f4286rtwi3iszfqxkn6pqy9t6&e=2&dl=0

~f

EMIRATES
BIOLOGIX

wlf check full project \,3

BRAND STRATEGY


https://www.dropbox.com/scl/fi/hcfa8t6zd2o1o10nntq71/Brand-Strategy.pdf?rlkey=re111vhcf0vvh7bmetd00gf5f&st=xcup3wit&dl=0

NATIONAL LIBRARY
AND ARCHIVES

( check full project

BRAND STRATEGY


https://www.dropbox.com/scl/fi/wggt5nqr0gnmp8ejmfxya/STRATEGIC-CONTENT-NLA-2-MAY-2024-5-13-2024.pdf?rlkey=tqcm8iruj5v1evvjto4nj6ttt&st=n589uuqm&dl=0

BRAND CREA&)N

transforming
visioninto a
vibrant identity

our approach is to translate the brand strategy into tangible
experiences that touch people's hearts and minds through a holistic
blend of visual and sensory elements, from cohesive identity systems to
engaging motion design, inviting spaces, and impactful packaging.

BRAND GUIDELINE
BRAND BOOK

02




(S iaS L)l aiwathoa, Abudhabi,

e United Arab Emirates
c Alpha Kennedy

ABU DHABIEQUINE & CAMEL HOSPITA Sl Gl 97156 4444254
e ™ CEO jessicajohnson@adechae
wwwadechae

ABU DHABI EQUINES
& CAMELS HOSPITAL

check full project
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BRAND CREATION > BRAND GUIDELINE


https://www.dropbox.com/scl/fi/u7jk4g8u7mqdpneyizi4c/ADECH-Brand-Guidline.pdf?rlkey=eki9uj0od3mzic1p9mp23rjzr&e=2&dl=0
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We bring depth to the scene

( check full project )
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olor Palette

BRAND CREATION > BRAND GUIDELINE



https://www.dropbox.com/scl/fi/un8fwpxf8omptxgz6hfvy/AURA-Waves-Production-Brand-Guideline.pdf?rlkey=uot1weym7jk7gdm92kca1bpec&st=cthsqk7b&dl=0

EO3OE0302040

RANA HAMZE 1

BRAND CREATION > BRAND GUIDELINE


https://www.dropbox.com/scl/fi/5ru1ghbkbds9e8i0yaxla/REAF-Brand-Guidelines-2023.pdf?rlkey=7k79mtvfl3ainxrvky5tcxdd6&e=1&dl=0

ABU DHABI
PENSION FUND

w(check full project)\

BRAND CREATION > BRAND GUIDELINE


https://www.dropbox.com/scl/fi/udvj6woedvpp8dzgx4g3l/ADPF_BRANDGUIDE_20160519.pdf?rlkey=0es7t2043asuzao84ejzqnhm0&e=1&dl=0

CLICK HERQ

EXPLORE MORE IN
THE BRAND GUIDELINE



https://www.dropbox.com/scl/fi/mxi0imolxvqx3g9shwc9j/Creation.pdf?rlkey=v9chlw68o0t3qr2c5coxt65ia&st=jvn0qz4a&dl=0

7
FITGROUND

check full project

FITGROUND


https://www.dropbox.com/scl/fi/ihn3ghy2bcezedsjf7tly/Brand-Book.pdf?rlkey=gxyqj5cxbeifsou29yeqq11z7&e=2&dl=0
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SO?MMUTE

ONENATURE ONE SYSTEM

XBEAM

check full project

BEAM

JOIN THE RIDE
BE PART OF THE CHANGE

BRAND CREATION > BRAND BOOK


https://www.dropbox.com/scl/fi/kvq9f49na82be73x1xq3g/xBeam-BrandBook.pdf?rlkey=bs5vsb1btbqh50oav0t5u6m5r&e=1&dl=0

go

BENOIT GHEZZI

ODYNTIS

(check full project)\

UDYNTISPARTNERS

\

HELPING YOU\\\

EVERY STEP

OF THE WAY

TO STAY AHEAD
OF THE GAME

We bring the operational reality that meets.
your regulatory requirements, compliance|

constraints and business challenges

BRAND CREATION > BRAND BOOK



https://www.dropbox.com/scl/fi/fhr8n70p5vkqcobz0qh9f/Brand-Guidelines-V6.pdf?rlkey=02cv9jyirkpim99kmvwtzkog4&dl=0
https://www.dropbox.com/scl/fi/fhr8n70p5vkqcobz0qh9f/Brand-Guidelines-V6.pdf?rlkey=02cv9jyirkpim99kmvwtzkog4&dl=0

CLICK HERQ

EXPLORE MORE IN
THE BRAND BOOK



https://www.dropbox.com/scl/fi/w9zk8r5a7s73g2yh8kttp/Creation-Brand-book.pdf?rlkey=fq4q14oohpe07dk9pnuci7t50&st=tlq4iaxy&dl=0

BRAND EXPEI@NCE

crafting
experiences that
leave a lasting

Impact UI/UX | WEB DEVELOPMENT
VIDEO PRODUCTION
MEDIA COVERAGE

the way your audience thinks, feels, and responds to your brand in
every direct interaction defines your brand's impression. whether it's
navigating your website, using your app, or experiencing your service,
these touchpoints shape their perception and emotional connection to
your brand, ultimately influencing their loyalty.

O3
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SHELL | INTERNAL
HSSE APP _ ‘ oy i byt
PR i

w\check full project \w

@

One Central Office
HSSE Induction

e

Q1- Shell Emergency Contact Number?

BRAND EXPERIENCE > UI/UX | WEB DEVELOPMENT


https://d-box.agency/projects/shell.html
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NATIONAL LIBRARY
AND ARCHIVES

w;' check full project 'j
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BRAND EXPERIENCE > UI/UX | WEB DEVELOPMENT


https://d-box.agency/projects/nla.html

FITGROUND 28 =

FITGROUND

check full project

BELIEVE IN YOUR SELF,
EVEN WHEN NO ONE
ELSE DOES,

&

P

BRAND EXPERIENCE > UI/UX | WEB DEVELOPMENT


https://www.fitground.ae/
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( check full project )
- 7/ Trends of Cash Out EV CHARGING ELECTRICAL

ONGOING
avG2021

1
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II-III

Fis AR WAY N

PROCEEDTO CASH OUT

Vaillant ecoTEC exclusive
with Green iQ combi

oecvans

EV CHARGING
INSTALLATION Vaillant ecoTEC exclusive
APPLICATION with Green iQ combi

AMOUNT DATE
£10 UG, 2021

) Qualficaions
= Vaillant ecoTEC exclusive
Vith Green 6 combi

A BUNGALOW Bedroom My Preferred Work Location
=)= 25m O swis . oot

100miles
Qualifications

JOHN DOE 772856255
BHOPAL CIV 8AS9

SUBMIT
REPORT

Skills.

BRAND EXPERIENCE > UI/UX | WEB DEVELOPMENT



https://d-box.agency/projects/avoo.html

N

SHELL | HSSE

play video

BRAND EXPERIENCE > VIDEO PRODUCTION


https://www.d-box.agency/projects/shell.html
https://www.d-box.agency/projects/shell.html

A \\\\

EURO MECHANICAL

play video

BRAND EXPERIENCE > VIDEO PRODUCTION


https://www.dropbox.com/scl/fi/d1ckcojtdu7gct9slt6or/Euro-Mechanical-4k_V5-w-Logo-muted-1.mp4?rlkey=qsn2l0ph1lc8bk0y66dzva16v&dl=0
https://www.dropbox.com/scl/fi/d1ckcojtdu7gct9slt6or/Euro-Mechanical-4k_V5-w-Logo-muted-1.mp4?rlkey=qsn2l0ph1lc8bk0y66dzva16v&dl=0

EVERY DETAIL
COUNTS.

PUBLIC
INVESTMENT FUND

EVERYTHING
play video IS DESIGNED
TO SAVE YOU

ALL THROUGH
THE NEW

CO-BUILDER APP

PREMIUM CATERING sEvacEs'

BRAND EXPERIENCE > VIDEO PRODUCTION


https://www.dropbox.com/scl/fi/gz8xbnporifrg7g7ummgr/PIF-video-EN-V5.mp4?rlkey=fs3zrgic3s4thiuoto9cocj5a&st=me98ai4r&dl=0
https://www.dropbox.com/scl/fi/gz8xbnporifrg7g7ummgr/PIF-video-EN-V5.mp4?rlkey=fs3zrgic3s4thiuoto9cocj5a&st=me98ai4r&dl=0
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ABU DHABI HOUSING
AUTHORITY

play video

BRAND EXPERIENCE > VIDEO PRODUCTION


https://www.dropbox.com/scl/fi/1wknzeg6gy0u52jr81fje/ADHA_Logo-Reveal_4K_Rev01.mp4?rlkey=ni0zi2y6i1drlruyysp9a4b3c&dl=0
https://www.dropbox.com/scl/fi/1wknzeg6gy0u52jr81fje/ADHA_Logo-Reveal_4K_Rev01.mp4?rlkey=ni0zi2y6i1drlruyysp9a4b3c&dl=0

FITVISOR



https://www.youtube.com/watch?v=_PfjGkMtGAQ
https://www.youtube.com/watch?v=_PfjGkMtGAQ

BIOMERIEUX | DARE
& TRY CELEBRATION

play video

BRAND EXPERIENCE > VIDEO PRODUCTION

‘I;ARE TRy,

'\

\

Number three: Action



https://www.dropbox.com/scl/fi/y6jior05xd7v5px0msgrk/wrap-up-v4.mp4?rlkey=281yrktzfcymxan0x96f9nfxr&dl=0
https://www.dropbox.com/scl/fi/y6jior05xd7v5px0msgrk/wrap-up-v4.mp4?rlkey=281yrktzfcymxan0x96f9nfxr&dl=0

CLICK HERQ

EXPLORE MORE IN
THE VIDEO PRODUCTION



https://www.dropbox.com/scl/fi/k1lqmwgtmomahaocg7oj6/Creation-VIDEO-PRODUCTION.pdf?rlkey=312dkm9ovbw947n0nn71bvm18&st=g4toey1c&dl=0

BIOMERIEUX

BRAND EXPERIENCE > MEDIA COVERAGE
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BRAND EXPERIENCE > MEDIA COVERAGE



NATIONAL FORUM
FOR SME'S

BRAND EXPERIENCE > MEDIA COVERAGE



BRAND ACTI\@I'ION

launching the
brand to shine
and connect with

its audience EVENTS & EXHIBITIONS
CREATIVE ARTWORKS
DIGITAL MARKETING

we bring your brand to life for your target audience, ensuring they not
only know about it but also connect with it on a deeper level. this is
achieved through consistent brand implementation, clear and
compelling communication, and engaging marketing efforts that
resonate with their needs and interests.

O4
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ETISALAT |
BRAND REVEAL

BRAND EXPERIENCE > EVENTS & EXHIBITIONS
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OPEC | GALA DINNER
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BRAND EXPERIENCE > EVENTS & EXHIBITIONS
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BRAND EXPERIENCE > EVENTS & EXHIBITIONS



JN'T MISS A DIAGNOSIS.

BIOMERIEUX |
BIOFIRE SYNDROMIC
APPROACH MEETING

BRAND EXPERIENCE > EVENTS & EXHIBITIONS



CLICK HERI:@
EXPLORE MORE IN
THE EVENTS & EXHIBITIONS


https://www.dropbox.com/scl/fi/tcblao3kdqfa70g7fgrf4/Activation-Activation.pdf?rlkey=l31pw3lzk7neurfmmums55nyl&st=wrepkvqv&dl=0

BIOMERIEUX

BIOMERIEUX | AMR
NEWSLETTER

" check full project

BRAND EXPERIENCE > CREATIVE ARTWORKS


https://www.dropbox.com/scl/fi/kj9v2ufjdn8vgazmee71q/Newsletter.pdf?rlkey=mhu2qmv9sdahcr40j05hrlbq6&st=vjcbslgm&dl=0

e

PENSION FUND
STATISTICAL BOOK

w;, check full project \j

BRAND EXPERIENCE > CREATIVE ARTWORKS


https://www.dropbox.com/scl/fi/k8xwhe0vd6ce69kegixxr/Statistic-Book-2017.pdf?rlkey=dbuat4jv8qua1q9621wl1033y&st=acdfhb3w&dl=0

BIOMERIEUX |
BIOFIRE BRICK SET O2

r check full project \



https://www.dropbox.com/scl/fi/ejslwww6cq75oojrw8vh8/syndromic-bricks-set-2.pdf?rlkey=8qjn9j55jh60vydyke3xi9lvk&st=a0lp5xp0&dl=0z

CLICK HERI:@
EXPLORE MORE IN
THE CREATIVE ARTWORKS


https://www.dropbox.com/scl/fi/cbltts6csnvwrorr5klos/CREATIVE-ARTWORKS.pdf?rlkey=xm8ogwde0qw9ualsh3f8sdjpq&st=e7dzfn5y&dl=0
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2023" WORLD
RQYW_@?“%% PNEUMONIA DAY

BIOMERIEUX NOVEMBERTZIN
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FOA

2011
LAUNCH OF VITEK® 2D
CLEARANCES

)
FDA CLEARANCE FOR
VIDAS® B+R+A+H+*M+S PCT™

RAINING KEY FIGURES 'M
) / 7
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z Proncenina sawerTies URS OF TRAININGIN2021,
BIOMERIEUX HICH IS EQUAL TO:

LIVING —
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BLOG ‘o) = 93%

OF TRAINING
OMPLETED

BRAND EXPERIENCE > DIGITAL MARKETING


https://www.dropbox.com/scl/fi/tcblao3kdqfa70g7fgrf4/Activation-Activation.pdf?rlkey=l31pw3lzk7neurfmmums55nyl&st=wrepkvqv&dl=0

DARE»TRY -~

OF WINNERS To Share Your Successes

ANNOUNCEMENT

BIOMERIEUX | DARE
& TRY CELEBRATION

ACTI"N

ou New Zealand & Australia,
joyed reading your stories!

Read Top Stories 1

e "Dare and Try" Initiative - Share Your Successes, Noble Failures,
the ASPAC Region! -
P s Read Top Stories

¥

' . Team,
‘SPOTFIRE Japan Triumphs

the ASPAC region. This iniiative encourages you to share not only your Success
oble faikures.

tiative aims to encourage our people to share their unique stories, learnings, and
ine hope to cultivate an environment where employees feel em.

experiences.

Thank You for Embracing and Celebrating Our Dare gd = - T
and Try Success Stories! -
®

Sharing Your Stories *
on Clinical Operations “‘ ¥

o Yammer Channel
&
Your Cluster Challenge
Lol

[_ 2 |
JOIN YOUR CLUSTER CHALLENGE " A |
ot e ~d g {
e —— Oy J

» ) it
1 Cost to Serve ANZ Virtuo AB

™ - =~ "

LR e

JAPAN  KOREA  SOUTHASA CHAMPIONS
ANNOUNCEMENT

AUSTRAUA  ASEAN  GREATER
&NEWZEALAND CHINA

To ensure the success of this initiative, please follow these guidelines

« Clearly tite your post with the hashtag #DareAndTry
cecontent o

BRAND EXPERIENCE > DIGIT/




NATIONAL LIBRARY
AND ARCHIVES

BRAND EXPERIENCE > DIGITAL MARKETING
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CLICK HERI:@
EXPLORE MORE IN
THE DIGITAL MARKETING


https://www.dropbox.com/scl/fi/iwsqmsy55y7xio2ek0j7r/DIGITAL-MARKETING.pdf?rlkey=4jilh6hwrj86oe2if8igaulke&st=7h1byjna&dl=0

DUBAI
OFFICE 303, CONTROL
TOWER, MOTOR CITY

POBOX 29903
+97154 996 5305

® Be in @

WWW.D-BOX.AGENC

contact@d-box.agency
ABU DHABI RIYADH
OFFICE 78, ZAYED BIN BUILDING 3015, AL ATUF
TAHNOUN BUILDING, STREET, ISHBILIYAH
MUSAFAH 45 DISTRICT
POBOX 29903 P.OBOX 13226
+97154 996 5305 +966 58 398 2845

MONTREAL

1470 AVE DES NENUPHARS,
LAVAL, QC H7Y2E8

+15146 925 990

CAIRO

NBD BANK BUILDING, ABOU
DAWOUD AL ZAHERY
STREET, NASR CITY

+201001062389

© 2025 D'BOX CREATIVES


https://www.youtube.com/@dboxcreatives
https://www.instagram.com/dbox_creatives/
https://dribbble.com/DBoxCreatives
https://www.behance.net/dbox_creatives
https://www.linkedin.com/in/d-box-creatives-478849196/
https://www.d-box.agency/
https://www.dropbox.com/scl/fi/cbltts6csnvwrorr5klos/CREATIVE-ARTWORKS.pdf?rlkey=xm8ogwde0qw9ualsh3f8sdjpq&st=e7dzfn5y&dl=0

